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“Civic Center EATS” KICKS OFF FIRST WEEK OF MAY
Denver’s Favorite Lunch Tradition Returns with Expanded Schedule & More Food Trucks:
Delicious Food, Fresh Air, Iconic Views, Live Music & a Great Cause
DENVER – Metro Denver’s largest gathering of gourmet food trucks and carts returns to downtown Denver’s historic Civic
Center Park the first week of May with an expanded schedule and largest roster of food trucks to date. A showcase of
Denver’s culinary and entrepreneurial diversity, the 12th Annual Civic Center EATS will launch Tuesday, May 2 through
Thursday, May 4, 2016, continuing weekly through early October. Proceeds help support Civic Center Park revitalization
efforts through the nonprofit Civic Center Conservancy, which welcomes Westword and Bank of America back as the
2017 Presenting Sponsors of Civic Center EATS.
“Civic Center EATS’ return is a sure sign that spring has arrived in Denver and summer isn’t too far behind,” said
Lindy Eichenbaum Lent, Civic Center Conservancy executive director. “We’re grateful to the attendees,
food trucks and sponsors who make Civic Center EATS a beloved community tradition. People make parks, and
Civic Center EATS continues to revitalize Civic Center Park through positive activation and community
engagement in this historic urban oasis’ future.”
On Tuesdays, Wednesdays and Thursdays from 11 a.m. to 2 p.m. from May 2 through October 5 (excluding June 1,
July 4, August 9, 30, 31, and September 5). Civic Center EATS presented by Westword and Bank of America provides
an opportunity for downtown employees, residents, and visitors to experience Civic Center’s architectural, horticultural and
historic beauty; enjoy a delicious, authentically local outdoor lunch; listen to live music, and connect with the community.
“We’re proud to partner with Civic Center Conservancy to keep this great workweek event as a staple in the
Denver community,” said Jodi Rolland, Denver market and Colorado state president for Bank of America.
“Events like Civic Center EATS allow people from all walks of life to connect with each other, helping to build
a more culturally and economically vibrant downtown. We appreciate the ways that Civic Center Conservancy
works to sustain Denver’s historic legacy and engage the community in fun, impactful ways.”
Sixty-nine food trucks, including 17 new ones, compose the 2017 Civic Center EATS starting roster, with more on a waiting
list for fill-in opportunities throughout the season. Each EATS day will feature approximately 23-25 trucks, with culinary
genres including Asian, BBQ, Burgers, Cajun/Creole, Eclectic/Fusion, European, Indian, Latin, Mediterranean, Pizza,
Sandwiches/Salads, Seafood, Beverages and Desserts. Civic Center EATS also features live, local music each day.
"Westword is excited to partner again in 2017 with Civic Center Conservancy and EATS,” said Tracy
Kontrelos, Associate Publisher of Westword, which returns as a presenting sponsor for the third year. “It has
been incredible over the last few years seeing this event grow into a Denver staple for local foodies. We are
looking forward to being part of the event again this year."
Shaded seating is provided. Event information – including the food truck lineup and live music schedule – is available
at www.CivicCenterConservancy.org.
CIVIC CENTER EATS is produced by the nonprofit Civic Center Conservancy with support from our community
sponsors: Bank of America, Westword, Conoco, The Coloradan, The Denver Post Community, Denver Parks and
Recreation, and Callahan Management.
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CIVIC CENTER CONSERVANCY
Formed in 2004, the Civic Center Conservancy is a 501(c)(3) nonprofit organization dedicated to helping the City and County of
Denver restore, enhance and activate Civic Center Park. Through programs such as Civic Center EATS, Independence Eve, Civic
Center MOVES, Civic Center SOUNDS and Bike-In Movies; advocacy around design, infrastructure and policy issues; and fundraising
for capital improvements, activities and initiatives that support and revitalize the park, the Civic Center Conservancy aims to elevate
and sustain Civic Center Park as Denver’s vibrant, iconic community and cultural hub. For more information, please visit
www.civiccenterconservancy.org. Follow Denver’s Civic Center Park on Facebook and @CivicCenterPark on Twitter.
BANK OF AMERICA
At Bank of America, our focus on Environmental, Social and Governance (ESG) factors is critical to fulfilling our purpose of helping
make people’s financial lives better. Our commitment to growing our business responsibly is embedded in every aspect of our
company. It is demonstrated in the inclusive and supportive workplace we create for our employees, the responsible products and
services we offer our customers, and the impact we help create around the world in helping local economies thrive. An important
part of this work is forming strong partnerships across sectors - including community and environmental advocate groups, as well
as non-profits – in order to bring together our collective networks and expertise to achieve greater impact. Learn more at
www.bankofamerica.com/about and connect with us on Twitter at @BofA_News.
WESTWORD
Back in 1977, Denver was booming. Thousands of baby boomers were fleeing the coasts, lured to Colorado by the climate, the
scenery, the promise of endlessly flowing Coors. But with the deluge came a dilemma: so many young, active people -- and so little
that told them what was happening in their increasingly dynamic city. That's why Westword was born. Those '70s pioneers now
comprise the Colorado power structure, and an entirely new generation has been lured to Colorado by the climate, the scenery, the
promise of endlessly flowing craft beers from the country's largest concentration of breweries. Westword captures the city for this
group, too, with both a glossy weekly format and a web edition that's updated dozens of times a day. As a
result, www.westword.com has become both the first and the last stop of the day for anyone who wants to know what's going on in
Denver. But the more things change, the more they stay the same: Every week, the print edition is also eagerly snatched up in college
classrooms, coffeehouses, corporate offices and at the State Capitol by faithful readers who continue to appreciate hard-hitting,
award-winning journalism.

